
Bev Puckridge 1

Scriptwriting for a short video
A short video needs to effectively get over its message in 30-120 seconds to maintain 
engagement with its viewers. Think about how long TV ads are, and what tactics they use to 
make this happen.

It’s important that you identify the purpose and the components that you want to cover in your 
video before you work out how to get these over in the time you have been allotted.

‘A picture can say a thousand words’, so use visuals effectively. Prepared props and images can 
be used in a creative and fun way to help viewers engage with your message.

Planning and preparing a script is essential for helping you to create an effective short video. You 
can find lots more information on scriptwriting and storyboarding on YouTube.

Planning the script
1. duration (in seconds)
2. the title - can be catchy but should be succinct
3. the setting - identify the main concept that needs to be conveyed
4. sequences - identify the essential elements that need to be covered - you could give 

each of these a priority rating and time allocation
5. props - identify, gather and create props that can help you convey your message

Building a storyboard
1. storyboard = pictures + words + audio: this helps you to visualise your script
2. map the story - ordering and linking of sequences
3. identify the vision (including props) and screen text, eg key words for emphasis 
4. lay-up the storyboard template - you may need a few drafts before you get it right

Creating the video
1. do a dry run to ensure your timing is ok
2. do a first shoot and then review it to see if the lighting, audio, camera angles, framing, 

etc can be improved
3. reshoot based on your observations.

 

Editing the video
1. if you have access to editing tools you can shoot a lot more footage than the required 

time duration and then edit it down to that
1. editing your footage will give more impact and can enhance the ‘fun’ factor
2. use techniques such as fast motion and text overlays to move through sequences 

quickly and succinctly
3. if you don’t have access to video editing tools check out what’s available for free from 

the Internet - you can start here: 
http://www.snapfiles.com/freeware/gmm/fwvideoedit.html

http://www.snapfiles.com/freeware/gmm/fwvideoedit.html
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Incorporating free video and audio resources
1. do a Google search for free video and audio clips 
2. look for creative ways to incorporate stock footage and sound into your video without 

losing sight of your message
3. some sites to get you started:
  http://xstockvideo.com/
  https://www.videoblocks.com/freeclips/
  http://www.stockfootageforfree.com/

Some video techniques to use for inspiration
Health and Safety – funny   2:22 minutes
http://www.youtube.com/watch?v=Pw_bL5ucmBI&feature=related

35 ways to annoy people - 2:03 minutes
http://www.youtube.com/watch?v=fcSr0U37zCo&feature=related

Personality test - 1:34 minutes
http://www.youtube.com/watch?v=BLZAlp0if3M&feature=related

Twitter in plain English - 2:25 minutes
http://www.youtube.com/watch?v=ddO9idmax0o
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